CROSS POINT EVENT MARKETING/Communications PLAN: 
CROSS POINT EVENT MARKETING/Communications PLAN: 

Date submitted:________________

Date returned by creative arts:___________________

Date approved by creative arts:___________________

OVERVIEW & NAME OF EVENT: 


(2-3 sentences explaining what this event is about) 

DATE OF FUNCTION:  XX/XX/XXXX

WHO IS LEADING THIS FUNCTION: Name of person responsible and department 

WHAT SPACES WILL BE NEEDED FOR THIS FUNCTION: (ie: gym, auditorium, class rooms. Which campus?) 

WHO IS OUR KEY AUDIENCE? 

WHO IS OUR SECONDARY AUDIENCE? 

IS THERE A 3rd TEIR AUDIENCE? 

WHAT IS THE STORY THAT WILL COMMUNICATE THIS FUNCTION? 

DATE PROMOTION BEGINS: YY/YY/YYYY

WHAT TOOLS WE ARE GOING TO USE TO TELL THE STORY AND WHEN? (Sample Copy. Dates to be distributed)


Twitter -


Text - 


Facebook -


Program -


Flyer -


Blogs –


Happenings (website happenings)-


Cross Wire -


Insert -


Lobby table - 


Teams distributing info (location) 


ETC - 

HAVE WE ENGAGED ANY OTHER DEPARTMENTS TO TELL THIS STORY? (are we including other teams that engage our audience? 

HAVE YOU IDENTIFIED 7 WAYS TO MAKE THIS FUNCTION CROSS THE PATHS OF YOUR AUDIENCE? 

WHO NEEDS TO BE PAID? WHEN DO CKS NEED TO BE REQUESTED & CUT?

DOES CREATIVE ARTS KNOW ABOUT THIS FUNCTION? 

VIDEO
Is This A…


Promo 
Highlight (picture, video or both)

Interview/Testimony

DETAILS

Airing Date: (Sunday service, event date, and/or online)

Shoot date: (location, time, duration)
Crew needed for shoot (Provided or needing assistance)
Gear needed for shoot (rental or reserved from CP)
Editor (personal computer, reserved CP edit sys)
Producer (who is managing all these details from start to finish) 
Other details: Script, Props, Graphics, After Effects
VIDEO 
Is This A…
DETAILS

Airing Date:
Shoot date: 

Crew needed for shoot

Gear needed for shoot
Editor
Producer 
Other details

(Please engage CA to review this plan with you prior to execution in order to help facilitate communication) 

